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https://changelog.algolia.com/filter-suggestions-component-3vyrp6
https://www.algolia.com/doc/api-reference/widgets/filter-suggestions/js
https://mapplinks.com/shopify-analytics-ecommerce/#Where_is_Shopify_Analytics
https://mapplinks.com/shopify-analytics-ecommerce/#Shopify_Analytics_Sales_Over_Time_Business_Report
https://mapplinks.com/shopify-analytics-ecommerce/#Shopify_Analytics_Sales_By_Discount_Marketing_Report
https://mapplinks.com/shopify-analytics-ecommerce/#Shopify_Analytics_Sales_By_Product_Product_Report
https://mapplinks.com/shopify-analytics-ecommerce/#Shopify_Analytics_Returning_customers_Retention_Report
https://mapplinks.com/shopify-analytics-ecommerce/#Shopify_Analytics_Online_store_conversion_over_time_Conversions_Report
https://mapplinks.com/shopify-analytics-ecommerce/#Shopify_Analytics_Online_store_conversion_over_time_Conversions_Report
https://mapplinks.com/shopify-analytics-ecommerce/#Conclusion
https://changelog.algolia.com/label/80881
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Events

Events Health  Debugger  Setup Guides  Settings

Events collected @

All indices + Past 7 days v
Click events (3) Conversion events (31 View events (3 Errors ()
14.70K 877K 39.38K 1.25K
- - —_— - —
. Ry ~ ~

Debug events collected

NeuralSearch

Review potential issues with your events for NeuralSearch

Events without querylDs

48,244 click 2nd conversion events received within the last 30 days don't inchude a queryID. Al click and conversion events following a search query sheuld include a quenylD. This information is impertant for NewralSearch and other search
related Al festures to understand the search context. If you're sending non-sesrch relatad events, for example, to power Algolia Personalization or Algolia Recommend, a higher number of events without a querylD can be expected and you
may ignare this warning.

Refer to the querylD documentation .

Events without abjectiDs

5,237 click and conversion events received within the last 30 days don't include objectiDs. At least one objectlD is required with each click and conversion event. This information is important for NeuralSearch to understand which objectiDs
your end-user clicked and converted o

Refer to the click events 2 and conversion events (£ documentation.

For more informatien about NeuralSearch event reguirements, refer to the NeuralSearch documentation 5.

Validate your events implementation by monitoring and debugging your 3000 mast recently sent events. Click on a row to open the details panel and view more information about each event.

I} Pause Q@ neuralSearch=false x 2089 events

K-

HTTR Device Agent Index User Token Event Type Event Nama Destinations Recaived At
200 n} = prod_product anonymous-380d0c27-c28d-4278..  conversion Added to Cart 5 5 minutes ago
200 [0} = prod_product anonymous-c4ebdBE3-edfa-dled—. view Landing Page Viewed 1 & minutes ago
200 =} = prod_product anonymous-beB5e762-821f-ddol—..  view Landing Page Viewed 1 & minutes ago
422 =} = prod_product anonymous-04db331f-Ocfd-4530-..  view Landing Page Viewed 0 10 minutes ago
200 =} = prod_product anonymous-04db331f-Ocfd-4530-..  view Landing Page Viewed 1 11 minutes ago
200 0} = prod_product anonymous-2f308c2f-0171-4406-a... view Landing Page Viewed 1 14 minutes ago
200 n] = prod_product anonymous-ecicded3-eld-4c60-..  view Landing Page Viewad 1 16 minutes ago
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Algolia — SsUUAUNINTILABUDSALEARY Top Keywords uag No Result wuuiSeaingd

[(J https://agencyanalytics.com/templates/dashboards/shopify-dashboard

'_'—A__!‘/ AgencyAnalytics Platform Solutions Integrations Resources Pricing Login

) Shopify odes sses  Products  Pre-Fitersd Reports

Total Sales $81,154.94 Referrer Breakdown Ghannel Breakdown

$4,000.00

$3,500.00

00000 $15,417.84 $826.12

$2,500.00

$2,000.00

104 17 dur 4.0 1 &
Total Orders. Refunded Orders Voided Orders Net Orders. Adjusted Orders. Edited Orders
506 20 194 57 526 572
Average Orders Value Refunds Refunds (External) Refunds (Internal) Gross Sales Before-Tax Discounts
$384.98 91 676 194 $241.37 K $331.25K

Order Discounts Shopping Discounts Cart Discounts After-Tax Discounts Refund Amount Refund Average

(O https://agencyanalytics.com/features/custom-marketing-dashboards

Shopify — & Analytics Dashboard dvsuaiauludaudn

- - e e 0w e = - ar v e =
Tuumanuil isesuiauimiiaddnimsiaaudmivihuadaeuifianinn .
Taa 1#Shopify Analytics d13uey

uanNnil unasuanISaRa N TayavMaTiuuuarUaa Shopify uasnm Tigse .
Shopify Analytics agilvu?

- P .
TBUIATIEHG N Shopify: por

(@] instagram Apr 1E-May 17, 2020 [ May 18-Jun 16, 2020

! 1
! 1
! 1
! 1
! 1
! 1
! 1
! 1
! 1
! 1
! 1
! 1
! 1
! 1
1 for  Home i . o
' B omers = S n T Sl AVAINTNLIAT (FIBIUFTH) .
! < products B Lasi 30 arye kB R SR « Shopify Analytics: saaznausnaiy '
, '
. SlcEknas #Uan (184UN1TAAIA) ‘
' dfl Anaiytics Total sales Wiew report Online store sessions View report . K
' - « Shopify Analytics: saap1auBnNA1N !
' Dashbaards $137142.33 11,046% 93,418 1438% Sufh (TBaivin) .
! insights .
E Reports Snl ne Stor $137,142.33 T 1,046% Visitors 88,009 t 43T . ShODif\c‘ Analvtics: Qﬂﬁﬂﬁﬂﬁ’ﬂu’]éﬂ :
Live View > .
! SESSIONS OVER TIME - — >,
! 4] i SALES ovER TIME m m(wgm@m) } '
! & Discounts 15K « Shopify Analytics: 3189 1uNTUIRE .
! £ v - v -
: 85 e } * uhmnflugndmpsiudnaulaiia |
ox X !
. SALES CHANNELS o . /\./f\/—\v\ nawiuly (rsunisuilas) !
. S Online Store ® ' _ . u-na?ﬂ '
: €3 racebook )y May 18 wn 1 n 15 !
! ] Facebook Shap . " e .
'
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https://agencyanalytics.com/templates/dashboards/shopify-dashboard
https://agencyanalytics.com/features/custom-marketing-dashboards

ElasticSearch + Kibana — uamiwa Visualization wuuasiden unsiiudulng

Revenue and search analytics
at your fingertips

Analytics

Viewing for prod_ECOM

D You're sending events to Algalia. Have you v

Total Users

240,586

Revenue (€)

NEW FEATURE | GEN Al

Productivity MCP

d your Insights events implementation to

parison mode

Total Searches

485571 2 Se:

No Results Rate

Conversion Rate

26.25

Add To Cart Rate

Review events

Click-through Rate
2869

No Clicks Rate @

Purchase Rate

2 months ago

The Productivity MCP introduces a new type of MCP Server designed to help users perform internal actions within Algolia
environments. Expanding beyond the Public MCP’s initial scope, it now includes read access to Analytics data and includes
standard authentication and security flows. This addition enables users to work more efficiently by accessing a broader set of
insights and information directly through the MCP, improving productivity when managing Algolia implementations. Click here to

learn more.

Productivity MC

nnect your Algolia indices

Connection access

Supported provider credentials

@ chatpt

¥ Claude

https:

What s the Productivity MCP?

Key characteristics

changelog.algolija.com
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Processing (NLP)
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Google Cloud
Speech-to-Text
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Web Speech API

WUswadBSulsduualdn

Microsoft
Azure Speech

wslus:zduBudu

ssAvnlG Microsoft ecosystem

Amazon

) Dgmumsigviu uadua: Voice Commerce
Transcribe
IBM Watson - ~ . - .
Guwauws QVANSULNANAEALIKY
Speech to Text

o = ' = o .
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599¢J79 Shopify Analytics
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< Reports
Sales by discount

= Print T Export Save as

Date range = g May 18-Jun 17, 2020

Manage filters

Name Discount applied
Summary
SURPRISES Automatic

o wiuoudn Joyatlazuanaaniznsalnldsiaduanwiniiy

Discount type Orders

774

Percentage 733

Gross sales

$67,798.00

$63,249.00

Discounts

-$3,352.69

-$2,897.95
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L
First order day Last order day Orders to date Average order value
a2 $99.85 $4,067.62
May 22, 2020 Jun 11, 2020 2 $282.87 £5 4
May 31, 2020 Jun 14, 2020 2 $188.25 _
Jan 07, 2020 May 06, 2020 5 $74.16 _
Jun 08, 2020 Jun 08, 2020 2 $170.00 _
Mar 11, 2020 Mar 27, 2020 2 $118.80 $237.60
Jun 05, 2020 Jun 06, 2020 2 $113.98 $227.96
Jun 08, 2020 Jun 13, 2020 2 $89.78 $179.55

Shopify Analytics: s1899uUnsuUasFidsubuandivasFaudioou

aviiaariauly (s1899un1sudas)
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Herations Learming rate Activation Reguianzation Regulanzation rate

000,277 003 - Tenh - None - 0

Probiem type

Classification

FEATURES + =— 2 HIDDEN LAYERS

Which properties do
you want to feed in?

OUTPUT

Testloss 0.010
- gy o Training loss 0.005
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Colors shows
data, neuron and
weight valuss
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https://mapplinks.com/boost-ecommerce-conversion-rates-hacks/
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