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HIGH VALUE USERS (HVUs)
Growing of ‘High’ and ‘Upper Middle’ class

The prospect of rising incomes and the expanding
'high' and 'upper-middle' class holds significant
implications for future consumption trends. e - |
am M

As these demographic segments experience «»
increased financial prosperity, several key E=
dynamics are likely to shape the future of — g
consumption.

HVUs spend 7X vs non-HVUs; intent to grow spend highest in SEA

D ) ] HVUs are more inclined to
Qw*_ composition' by demographict :;:\) (v vs non-HVU online spend ; w( Change inspend (%) )
2 Shengs ipard 19

value non-price benefits

More so than non-HVUs, many HVUs
value the superior experience and
convenience of purchasing digitally,
which lead to higher online spending
and frequency of usage.
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fiuSnwndausa (Online Marketing Consult)

s19az18en (Strategic Plan) wusudBudy  wnlemanisene
UIMTIERaIN 1UNUNNTAAIN MVUANSENS 3 Lfiou Project Plane Project Plane
MIUSnwdu Digital Marketing, Content snu3nguszasngsng (GRRN)
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Promotion / Offer
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AUAABUWIUAUY Facebook

AUAABUUAUY Instagram

v nAaIII + 3011 Influencer
auan1s8lavanuy Facebook
auan1sddaivanuu Google
guan1sdlaivanuy Instagram
auanisdelavanuy TikTok
auan1sddlaivanuy YouTube
Auansdalawanuu LINE

uimansiinitled iemmeumud + Tguszasdlawan
usnsenerinmauiale Interview + Influencer

USN13078V 12 YUIPIENBIEIBVUIALEN — ANNUALEY + Influencer
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Y5115 PR News + 518115 TV + Influencer

THE
STANDARD

9 Influential Segments

1. Gen Z: Uns: Maggasnisaala avasiv Trust

2. Petsumer: QuadaslagviHiouan

3. Silver Gen: mavlas:l0a tiu Preventive

4. Wellness Economy: €i1vJ8 ciio3SmisSnugunw

5. High-Value Users (HVUs): njusudunaivrAsuuumavia

6. Value Seekers: unAua laglawi:upanaaoa dLaNNSaUNS ua:novlned
7. Zero Consumer: (UW&adauusud BDUAIUANAT ATUMW Ua:HaNHa1e
8. Solo Economy: napvlded liautas

9. Sophisticated Simplicity: 1Souvigucdavsdusdau Hsucdlua:lnu
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Every retailer become ad network but which ones have what it takes to scale?

Digital Marketplaces / Platforms amazon ebay Etsy L) shopify

CosTco Walmart ®TARGET sam'sclub{) #poLLar TREE  vouar cenerat

Mass Merchandise / Department
NORDSTROM *Mmiryi KOHLS SEREAHE

Hidger £\ Albertsons 1% Whbpreens CVS T-ELEVEN chewy Petcofl Prdanry

Category Specialists
¥V B o™ DICK'S scevora (ULTA 1)} Sffise Mistaples swayfair Michiofs

Commerce Intermediaries
Uber D  tinstacart gopuff

000RDASH

Other Commerce Verticals

© Expedia g Klarna. ,\\aF\;'ldl

CASE STUDY:
Barbie The Movie / Warner Bros & Mattel

Irresistible pink

The Barbie movie marketing campaign
was so extensive that it transcended the
film it was promoting, unleashing a Barbie
movement months before it hit cinemas.

Using A Breadcrumbing Strategy

Warner Bros teased the film with set photos
and trailers, each of which went viral. One clip,
in which Margot Robbie remained tip-toed as
she stepped out of her high heels, even
inspired a TikTok trend.

® The campaign spawned more than 100 brand
deals. Pink billboards appeared in major cities,
Barbie showed up at Pride events, and
partnerships with brands across numerous
categories resulted in Barbie-themed
toothbrushes, burgers, and even a real-life
Barbie Malibu DreamHouse listed on Airbnb.

® The film earned more than $1.4bn at the
‘Ahead of Margot Robbie’s Barbie movie global box office, and Mattel reportedly has

release, Bollywood celebs rock Barbiecore another 45 toy-based films in development.
trend

M Breadcrumbing nagnsnisnann Video msa3rsnsidiuln / SME

. CAMPAIGN SUCCESSFULLY DRIVE INCREMENTAL PURCHASE BOTH VALUE & VOLUME

Budget (Ad Spend)
HB
A « e Impression
¢ 889,874 8,872,781
Overall campaign performed e ceg
ROAS (Return on ad spend) at 8.14X 31,083
by generated sales 4,067,668 THB, Content View Add to Cart
with ad spend only 500,000 THB 144,476 115,981 ‘g
Purchase Basket size :
90,346 — Avg. 45 THB
/Basket
EF 4,067,668 THB
ROAS
8-1 4X (+63%) of Facebook benchmark 5X - 12X
Remark : In-app performance (Content view, Add to cart and Purchase) included people who've repurchased in 7 days after click an ad. Campaign period : 1 Sep - 26 Oct’23

s [

M kPl dwsuasAfisiszdu CEO / COO seduusmg

M nagnsnisnanndl 2024 - 2028 fimsiarsaniiiensiaule
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1. [Level 1] Research Funnel Marketing [Level 1]
2. [Level 2] Boots Brand > EQUITY

3. Create / Process #78 Gen Al

Market Funnel with Multiple Development Strategy

Adaptit to your needs and capture your audience'’s attention

Brand Recognition

\ 4

Reviewing

Lead Nature

Transaction

Sales
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Users Applications Developers APIs APl Team Backend
/ Partners
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Threat protection
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Audiaemaanigsnaves Meta (facebook.com)
M Seusiasesile 8msldnu dmsudiFudu adama Inalilen | Facebook Meta for Business |
M szuuiinaveslamwanuy Facebook mufiudiushvesdoyauazdus | Facebook Meta for Business |

M ysuuseUszavBammisnisnainsensiana Meta d13Ugsia Uy Instagram, Meta facebook

Meta Thailand Meta dwugsia
M a¥enruduiusiugndn Suasiginanisiidausw srelawan v Instagram, Meta facebook
M assnuduiusiugni Jnsgvinanisiidusiu felavan > adnifiodsdonin
4] Lﬁ'mﬁ"uﬂ’liﬁ%’]ﬂ@ﬂﬁ%ﬂmmﬂu Messenger UU Instagram, Meta facebook.
M Feudnsaiwnudylavanuuiidansiavan / nguseasd

M afrauauglavan dngusvas wWhvane > s3usiudeyagnAuu Instagram Direct 30 Messenger

Auddaemaanigsiaves Meta (facebook.com)

M Aendulsmaniindnifiedstomy

M \Aeafulamanuuunsenwesuuy Facebook uag Instagram | Facebook gug?ieimaensgsiaves Meta

M Feudeszuu CRM maﬂﬂmﬁ’u Meta Business Suite | Meta Business Suite @u&?‘d’mmﬁ'amﬂﬁjﬁwm
Meta (facebook.com)

M \Aeaiu Leads Access Manager | Synology Inc. AiugdieLiien19g3naves Meta (facebook.com)
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Boudiedesilion1siinslinudmiudadavan Meta dwm3ugsia (facebook.com)
Meta Blueprint: Free online training for advertising on Facebook | Meta for Business
Facebook Blueprint courses | Meta for Business

Facebook learning programmed

Digital training tailored to you | Meta for Business

Meta Certification: Professional certificate exams from Meta | Meta for Business (facebook.com)
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Developers for Facebook | Meta for Business


https://en-gb.facebook.com/business/news/providing-more-clarity-and-controls-for-advertisers
https://www.facebook.com/business/ads-ecosystem
https://www.facebook.com/business/goals/improve-marketing-effectiveness-with-measurement
https://www.facebook.com/business/tools/ads-that-click-to-message/case-studies
https://www.facebook.com/business/tools/ads-that-click-to-message/case-studies
https://www.facebook.com/business/help/734075733714274?id=371525583593535&ref=search_new_2
https://www.facebook.com/business/help/734075733714274?id=371525583593535&ref=search_new_2
https://www.facebook.com/business/help/2398917563501477
https://www.facebook.com/business/help/1816962591668838?id=371525583593535
https://www.facebook.com/business/help/1481110642181372?id=735435806665862
https://www.facebook.com/business/help/1588743581429919?id=735435806665862
https://www.facebook.com/business/help/1588743581429919?id=735435806665862
https://www.facebook.com/business/help/1440176552713521?id=735435806665862
https://en-gb.facebook.com/business/news/providing-more-clarity-and-controls-for-advertisers
https://en-gb.facebook.com/business/learn
https://en-gb.facebook.com/business/learn/courses
https://en-gb.facebook.com/business/learn/digital-skills-programs
https://en-gb.facebook.com/business/learn/certification
https://en-gb.facebook.com/business/learn/digital-skills-programs/developers

Click OPEN Website

Your path to greater ad performance. Get better ad results and reach your marketing goals with
Meta's new technology, products and best practices that help you keep pace with the changing world

of advertising and data privacy.

M META BLUEPRINT
Learning programmed Find the training, > Certifications and free courses most relevant to you.
M Meta Blueprint > Credentials Meta Certification Build on your professional skills.
M Meta Blueprint > Grow your marketing career. Earn a Meta Certification.
M Data analytics and Al

Unlock the power of your data to drive enterprise value through insights and trust
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